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PE CUONG HQC PHAN TONG QUAT

1. THONG TIN TONG QUAT
Tén hoc phén (tiéng Viét): Marketing thyc phim va nghién ctru ngudi tiéu dung
Tén hoc phan (tiéng Anh): Food marketing and consumer research
Mi hoc phan: 0101100062

Ma tu quan: 05200108
Loai hoc phin: Ty chon

Don vi phuy triach: Bo mon Quan ly chét luong va an toan thyc pham — Khoa Céng
nghé thuc pham

S tin chi: 2(2,0)
Phén bd thoi gian:

— S6 tiét Iy thuyét
— S6 tiét thi nghiém/thuc hanh (TN/TH) : 00 tiét
—- S6 gio tu hoc

Piéu kién tham gia hoc tap hoc phan:

— Hoc phan tién quyét: Khong

— Hoc phan hoc trude: Khong

— Hoc phan song hanh: Khéng

2. THONG TIN GIANG VIEN

- 30 tiét

60 gid

STT

Ho va tén

Email Pon vi cong tac

1.

NCS. L& Thiy Linh

linhlt@fst.edu.vn Khoa CNTP — HUFI

2.

TS. Lé Minh Tam

tamIm@fst.edu.vn Khoa CNTP — HUFI

3. MO TA HQOC PHAN

Hoc phan “Marketing thuc pham va hanh vi nguoi tiéu ding” cung cip cho nguoi
hoc khai niém co ban vé marketing thuc phém va cac phuong phap nghién ctru hanh vi
nguoi tiéu dung. Hoc phan duoc bd cuc gdm 3 chuong. Chuong 1 trinh bay cac khai
niém co ban vé chién lugc marketing (marketing strategy), nguyén tic dinh vi san pham
thuong hi€u, ing dung cong cu marketing mix trong linh vic c6ng nghiép thyc pham.
Tiép theo, chuong 2 trinh bay nguyén tic thyc hién mot s6 phuong phap nghién ctru
dinh tinh hanh vi nguoi tiéu dung, vi du nhu: phong van nhom tap trung, phong van bac
thang, phuong phap phong chiéu. Cubi cung, Chuorng 3 gidi thiéu nguyén tac thyc hién
mot 80 phuong phap nghién ctru dinh lugng hanh vi nguoi tiéu dung, vi du nhu: bang
cau hoi diéu tra vé sy lya chon thuce pham (food choice questionnaire), phan nhom nguoi

tiéu ding (consumer segmentation) va phan tich danh d6i (conjoint analysis).

4. MUC TIEU HQC PHAN

thuat san pham (winning product) dén chién

Muc Mb t3 muc tieu Chuin diu ra ciia Trinh do
tiéu : Chwong trinh dao tao | ning luc
Phan tich dugc tam quan trong cua cong thirc PLOL2
G1 | san pham va chuyén sau hon la thong so k¥ ' 4




Muc
tiéu

M6 ta muc tiéu

Chuin déu ra ciia
Chuong trinh dao tao

Trinh d¢
nang luc

lrgc marketing va thong tin hanh vi nguoi tiéu
dung.

G2

Str dung duoc cac phan mém thong ké trong
phan tich dir liéu dinh tinh va dinh luong, dac
biét 13 cac phan mém ma ngudn ma.

PLO3.2

G3

Ap dung chinh xac k¥ ning phan tich, thu
nghiém, thong ké dé nhan dang rui ro va phat
hién cac van dé vé chét lugng va an toan thuc
phim 4p dung trong xdy dung chién lugc
marketing va nghién ctu hanh vi nguoi ti€u
dung.

Thé hién ding cac nhan xét, chia sé¢ y kién va
thao ludn vé cac giai phap dugc dé xuét cho céc
van dé vé chit luong va an toan thyc pham ap
dung trong xay dung chién lugc marketing va
nghién ctru hanh vi nguoi tiéu dung.

PLOG6.2, PLO6.3

G4

Lam dang cac budc nhan dang xu hudng thi
truong va bdi canh xa hoi anh huong dén cac
hoat dong dam bao chat lugng va an toan thyc
pham.

PLO7.1

G5

Hé thdng dugc wu va nhuoc diém cua phuong
phap dinh tinh va dinh lugng nhim phat trién
k¥ ning phan bién cic van dé lién quan dén
nghién clru nguoi ti€u dung.

PLO8.2

G6

Thanh thao 1am viéc doc 1ap va lam viéc nhém,
thuan thuc k¥ niang dénh gia chat luong cong
viéc ciia nhom va két qua hoat dong cua tung
thanh vién trong nhom.

PLO12.1, PLO12.2
PLO9.1, PL9.2

G7

Thé hién thanh thao k¥ nang trinh bay bai bao
cao va thuyét trinh.

PLO10.1, PLO10.2

G8

Mo ta duogc cac thuat ngir tiéng Anh chuyén
nganh khi doc cac tai liéu chuyén nganh lién
quan dén Marketing va Nghién clru nguoi ti€u
dung.

PLO11.2

G9

Ap dung thuan thyc kha ning trong viéc xéac
dinh bdi canh x4 hoi, van hoa doanh nghiép anh
huong dén chién luoc Marketing va phuong
phép nghién ctru nguoi tidu dung qua timg mdc
thoi gian.

PLO 7.2

G10

Tuén thu ding cac qui dinh vé bao mat thong
tin ca nhan trong nghién ctru nguoi tiéu dung.
Ap dung duoc k¥ niang da hoc dé ty dinh hudng
va dua ra két luan chuyén mén vé cac van dé
chét lugong va an toan v¢ sinh thuc phém va bao
vé quan diém c4 nhan trong cac chién luoc
Marketing va nghién ctru nguoi tiéu dung.

PLO14.1, PLO14.3

Gl1

Xéc dinh duoc yéu cau va thuc trang hoat dong
dé 1ap ké hoach, diéu phbi ngudn lyc hop 1y khi
trién khai hoat dong marketing va nghién ctru
nguoi tieu dung.

PLO15.1




5. CHUAN PAU RA HOC PHAN
Chuan dau ra (CPR) chi tiét ctia hoc phan (*) nhu sau:

dong marketing va nghién ctru nguoi tiéu dung.

Muc tiéu/CDR hoc Mb ti 7 Trinh d¢
hoc phan| phan (Sau khi hoc xong hoc phan nay, nguoi hoc co thé) nang lwe
CLOL1 T,rlnh ‘bay C'iu:(_)rc cac khai niém co ban v€ marketing va nghién 5
ctru hanh vi
Minh hoa dugc tng dung cong cu marketing mix vao linh vuc
CLO1.2 | . A 2 3
Gl cong nghiép thuc pham.
Phan tich dugc vai tro va tam quan trong cua chién lugc
CLO1.3 | marketing va nghién ctru hanh vi nguoi ti€u dung trong chuoi 4
cung ung thuc pham.
St dung duge cac phan mém thong ké trong phén tich dir liéu
G2 CLO2 | dinh tinh va dinh luong, dic biét 1a cac phadn mém ma ngudn 3
mo.
Thao tac ding trinh ty xay dung chién luwoc marketing, thiét ké
G3 CLO3 | bang céu hoi phong van (doi v6i phuong phap dinh tinh) va 3
thiét ké bang cau héi diéu tra (461 voi phuong phap dinh lugng).
Lam dung cac budc nhén dang xu hudng thi trudong va boi canh
G4 CLO4 | xa hdi anh hlgf(”)'ng dén cac hoat dong dam bdo chat luong va an 3
toan thuc pham
Hé thong dugc uu va nhugce diém cua phuong phap dinh tinh
G5 CLOS | va dinh lugng nham phat trién k¥ ning phan bién cac van dé 4
lién quan dén nghién ciru ngudi tiéu ding.
Thé hién thuan thuc k¥ nang danh gia chat luong cong viéc caa
G6 CLO6 A o L N A s 4
nhom va két qua hoat dong cua tirng thanh vién trong nhom.
Thé hién thanh thao k¥ ning truyén dat van dé thong qua béo
CLO7.1 | & o 4
cdo bai tap va tiéu ludn
G7 Phéi hop thanh thao k§ nang noi luu loat va trinh bay nodi dung
CLO7.2 . AN SR 4
logic trong thuyét trinh ti€u ludn
Mo ta dugc cac thuat ngit tiéng Anh chuyén nganh khi doc cac
G8 CLO8 | tai li¢u chuyén nganh lién quan dén Marketing va Nghién ctu 2
nguoi tieu dung.
Phén tich dugc tam quan trong cua boi canh xa@ héi, van hoa
G9 CLO9 | doanh nghi¢p anh huong dén chién lugc Marketing va phuong 3
phép nghién ctru ngudi tiéu dung qua tirng moc thoi gian.
G10 CLO10 Tua'nﬂ thu’dung cdc qui d}nh vé bao mat thong tin ca nhan trong 4
nghién ctru nguoi tiéu dung
11 | cLo11 Lén ké hoach, diéu phoi ngudn luc hop 1y khi trién khai hoat 3

*) Cac CDR hoc phan dwoc xdy dung dwa trén viéc tham khdo ciac CPR cdn thiét cho sinh
vién tot nghiép nganh Cong nghé thwc pham theo Chudn IFT — Vién Cong nghé thuc pham

(Hoa Ky).

6. NOI DUNG HQC PHAN
6.1. Phan bé thoi gian tong quat




i N . Phan bb thoi gian (tiét/gio)
STT | Tén chwong/bai CDR dap tng _
Ly thuyét | TN/TH | Tw hoc
Tong quan veé CLO1.1,CLO1.2, CLOL1.3,
pham va hanh vi
nguoi tiéu dung
Céac phuong CLO1.3, CLO2, CLO3, CLO4,
phap nghién ctru CLO5, CLO7, CLO8 10 0 20
dinh tinh
Céc phuong CLO1.3, CLO2, CLO3, CLOA4,
phap nghién clru CLO5, CLOY, CLO8 10 0 20
dinh lugng
Tong 30 0 60

6.2. Noi dung chi tiét ciia hoc phan

Chwong 1: Tong quan vé marketing thue pham va hanh vi nguéi tiéu dung
1.1. Vai tro marketing thyc pham va nghién ctru ngudi tiéu dung trong hoat dong phat
trién san pham

1.2. Xay dung chién lugc marketing

1.3. Xac dinh thi truong tiém ning

1.4. Pinh vi san pham, thuong hiéu

1.5. Thiét ké san phém, dich vu

1.6. Bo luong muc dJ hai long ctia nguoi ti€éu dung muc ti€u

1.7. Ung dung marketing mix trong cong nghiép thuc pham

Chuong 2. Cac phuong phap nghién ciru dinh tinh

2.1. Gidi thi¢u

2.2. Nguyén tic thiét ké bang cau hoi phong van (discussion guide)

2.3. Phuong phap phong van (eg. focus group, laddering)

2.4. Phuong phap phong chiéu (projective techniques; eg. word association, sorting)
2.5. Nhan chiing hoc (Ethnography) — Mot cach tiép can dinh tinh méi

2.6. Phan tich dir liéu dinh tinh bang phan mém thong ké

2.7. Két luan va hudng tng dung (Conclusion and Practical applications)

Chuwong 3. Cac phwong phap nghién ciru dinh lwgng

3.1. Gidi thi¢u

3.2. Nguyén tic thiét ké bang cau hoi diéu tra

3.3. Nghién ciru su lya chon thyc pham bang bang cau hoi diéu tra (Food choice

questionnaire)

3.4. Phan nhém nguoi ti€u dung dua trén hanh vi

3.5. Phan tich danh d6i (conjoint analysis)

3.6. Phan tich dit liéu dinh luong bang phan mém thong ké

3.7. Két luan va huéng tng dung (Conclusion and Practical applications)

7. DPANH GIA HQC PHAN




— Thang diém danh gia: 10/10
— K& hoach danh gia hoc phﬁn cu thé nhu sau:

. L . N Z 2 A Ti 1€ |Rubric sir

Hinh thwe danh gia Thoi diém | Chuan diu ra hoc phan (%) dung
Qué trinh 50

A A Sudt qua
Chuyén can trinh hoc CLOG6 5 1.0.1
Hoat déng nhém Subt qua CLO5, CLO6 5 1.0.2

trinh hoc
Bai tgp 1: Hay phat trien mot y
tuong chién lugc marketing 10.3
(Yvhere ‘Eo play va how Eo w1n)'\101 Sau khi hoc CLO4, CLOY 10 104
tam nhin 3 ndm nham chiém | chuong 1 105
sha;e cua m@t nhan hiéu thuc e
pham cu thé trén thi truong.
Bai tap 2: Tong hop 5 bai bao
khoa hoc c6 sir dung phuong |Sau khi hoc 1.0.3
phap nghién cru dinh tinh hodc [chuong 2 va| CLO4, CLO7.1,CLO7.2 | 10 1.0.4
dinh luong trong nghién ctru| chuong 3 1.0.5
hanh vi nguoi ti€u dung.
Tiéu luan: Sinh vién thuc hién
khao sat nguoi tiéu ding va viét o
bao céo ticu luan (theo yéu ciu Sl‘mt qua | CLO7.1, CLO7.2, CLOIO, 20 1.0.6
. o \ R trinh hoc CLO11

cua giang vién) va thuyet trinh
vao cac buoi hoc
Thi cudi ky 50
Noi dung bao quat tat ca cac )
chuong cua hoc phan: Sau khi ket | CLO1.1, CLO1.2, CLO1.3, Theo thang
- Chuong 1: 40% cau héi thic ‘hoc CLO2, CLO3, CLO4, diém cua
- Chuong 2: 30% cau héi phan CLO5 de thi
- Chuong 3: 30% cau hdi

8. NGUON HOQC LIEU

8.1. Sach, gido trinh chinh
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2007
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https://www.amazon.com/s/ref=dp_byline_sr_ebooks_1?ie=UTF8&field-author=Marc+Cenedella&text=Marc+Cenedella&sort=relevancerank&search-alias=digital-text

Job. Kindle Edition, 2019

[5] Paul Hague, Julia Cupman, Matthew Harrison, Oliver Truman. Market research in
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8.3. Phin mém

Phan mém ma ngudn md R va cac moi trudng phat trién tich hop (Rstudio, Jamovi).

9. QUY PINH CUA HQC PHAN
Sinh vién ¢6 nhiém vu:
— Tham du trén 75% gid hoc 1y thuyét
— Tich cuc tham gia cac hoat dong thao ludn, lam viéc nhoém
— Hoan thanh day du, trung thuc va sang tao cac bai tap, tiéu luan

— Du kiém tra trén 16p (néu c6) va thi cudi hoc phan

10. HUONG DAN THUC HIEN

— Pham vi 4p dung: Dé cuong nay dugc ap dung cho chuong trinh dao tao trinh do
dai hoc, nganh Cong ngh¢ thuc pham va Bam bao chat lugng va an toan thuc pham tur
khoa 11DH

— Giang vién: Sir dung dé cuong hoc phan tong quat ndy lam co s dé bién soan dé
cuong hoc phan chi tiét phuc vu giang day

— Sinh vién: St dung dé cuong hoc phan téng quat nay 1am co s dé biét cac théng
tin chi tiét ve hgc phan, tir d(’)lxéc dinh noi dung hoc tap va chu dong 1én ké hoach hoc
tap phu hop nham dat dugc két qua mong doi

— Pé cuong hoc phan tong quat duoc ban hanh kém theo chuong trinh dao tao va
cong bo dén cac bén lién quan theo quy dinh

11. PHE DUYET
0 Phé duyét lan dau [X] Phé duyét ban cap nhat 1an tha: 3
Ngay phé duyét: .../.../2020

Truong khoa Truong bp mon Chii nhiém hoc phin

Lé Nguyén Poan Duy Ngb Duy Anh Triét Lé Minh Tam



